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	Term and Definition
	Examples & Notes About Where You Might Encounter the Concept 

	Persuasion
Writing or speaking with the _______________ of getting the reader to ________________ with the speaker’s ________________________________ on a topic. 

Common Features: Uses techniques such as bandwagon, glittering generalities, transfer, testimonial, transfer, bait and switch, and emotional word repetition.
	

	Bias
Bias is defined as “a ___________________ and sometimes ______________________ judgment.” 

Keep in mind that _________________ ideas are not influenced by ____________________ but _____________ and _______________________ ideas are.

	








	Opinion-Editorial
An op-ed (opinion editorial) is an opinion piece written by the reader of a newspaper, magazine, or other source, on a topic relevant to the publication’s audience.

	








	Term and Definition
	Examples & Notes About Where You Might Encounter the Concept 

	Glittering Generalities
People are persuaded by specially chosen _______________ that can have many different ______________ or _______________ meanings because the words are deliberately linked to widely and highly ____________________ _______________________.

	



	Testimonial
People are persuaded to buy a product or service by its _________________ to a ___________________ or ____________________ person through ____________________ or __________________________.

	

	Bandwagon
People are drawn to a cause or agree to join an organization or club that is ____________________ because they are persuaded to ____________________ rather than use ___________________ to justify their choice.
	







	Bait and Switch
People are _______________________ by the ___________________ of a _______________________ product or service but are then encouraged to _____________________________________.

	

	Emotional Word Repetition
People are ___________________ to ______________________ or persuaded to buy a product or service by ______________________ of the __________________ of the product or service.


	



